
The IFRA United Kingdom Fragrance Forum 16th October 2014 at  The Royal Society, London

Smell and Emotion – the Reality and Technology behind 
Fragrance Marketing 

Emotion is key to the marketing of so many fragrances. We often hear references to lust, desire and 
even envy associated with marketing of fragrances. “These words are liberally sprayed around the 
fragrance halls of department stores. But do people really understand just how critical the sense of 
smell is to our emotional make up and psychological wellbeing?” asks Duncan Boak, a speaker at the 
forthcoming IFRA UK Fragrance Forum to be held on 16th October.

Mr Boak is Founder and Chair of the Board of Trustees of Fifth Sense, the first charity for smell and 
taste disorder sufferers and is himself affected by anosmia following an injury.  He and Fifth Sense’s 
members understand perhaps better than anyone just how losing one’s sense of smell can affect life. 

Duncan draws on their experiences to illustrate that, as far as the sense of smell is concerned, you 
really don't know what you have got until it is gone. 

For those fortunate enough to retain their sense of smell, another of the speakers will explore the topic 
of ‘Scent and Technology’, reviewing innovations and the fragrance experience.

According to Emmanuelle Moeglin, Global Fragrance and Personal Care Analyst at Mintel, “Over half of 
European mobile phone users own a smartphone; however only 6% of consumers are interested in 
using a mobile app to determine the right fragrance for them”. Ms Moeglin will explore just how 
manufacturers can bring technology and scent experiences together to bridge the gap.  She believes 
that technology devices, digital tools and innovations such as ‘fragrance from within’ will in future 
enhance our sensory smell experiences and affect our moods. 

The IFRA UK Fragrance Forum will be held at The Royal Society and tickets for the 2014 event are sold 
out.
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